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Cultural Industries

A In 1996, Canadian cultural industries contributed $29.2 billion to the Canadian economy.
(StatsCan) By 2007, this number had risen to $46 billion or as high as $84.6 billion when
all direct, indirect and induced contributions are taken into account. (The Conference
Board of Canada)

A Between 1998 and 2006, the average annual real GDP growth of the information and
cultural industries was 5.3%, well above the all industry average of 3.4%. (CFTPA Profile
2008)

A In 1996, the cultural industries employed 517,800 individuals. By 2006, 745,000
individuals were employed in Canadian cultural industries. (StatsCan) In 2007, the
cultural sector contributed a total of 1.1 million jobs when direct and indirect effects are
taken into account. (The Conference Board of Canada)

A Between 1981 and 2001, the growth in cultural employment was 819%, much higher than
the 329 growth in the overall labour force during this period. (StatsCan)

A Canadian consumers spent over $25 billion on cultural goods and services in 2005, 5%
higher than the combined consumer spending on household furniture, appliances and
tools. (Arts Research Monitor, December 2007)

A Consumer spending on culture was over three times larger than the $7.7 billion spent on
culture by all levels of government in 2003/2004. (Arts Research Monitor, December
2007)

A Spending on cultural goods and services grew by 48% between 1997 and 2005, much
higher than the 18% rise in the Consumer Price Index during the same period. (Arts
Research Monitor, December 2007)

A Canadians' spending on live performing arts is now more than double their spending on
live sporting events. (Arts Research Monitor, December 2007)

A In 2005, 60% of Canadians went to at least one movie at a theatre or drive-in (about 16
million people), while 80% (over 20 million) watched a video. Both activities showed
increases between 1992 and 2005. (Arts Research Monitor, December 2007)

A Movie-going is particularly popular in Quebec. In fact, Quebec is the only province where
more people go to movies than read books. In addition, Quebec is the only province
where movie-going is within 10 percentage points of video-watching. (Arts Research
Monitor, December 2007)

A The federal government spent a total of $3 billion on culture in 2006. (StatsCan)



Most Canadians (82%) feel it is very or somewhat important for the Canadian
government to work to maintain and build a culture and identity distinct from the United
States. (Harris/Decima Poll, December 2007)

Nearly three-in-five Canadians (59%) have and unfavourable reaction to the foreign
ownership of media companies, while nearly half (46%) of all Canadians expect the
Canadian content on radio and television would decrease with the control of Canadian
broadcasting and cable companies by foreign owners. (Harris/Decima Poll, December
2007)

Two-thirds of Canadians (66%) believe that Canada's broadcasting and communications
companies are too important to allow foreign ownership for cultural and national
reasons. (Harris/Decima Poll, December 2007)



Film and Television Production
All figures from CFTPA Profile 2008

A

In 2006/07, total film and television production increased by 3% to just under $5 billion.
This number includes domestic and foreign location production.

Canadian television production was the largest segment of the industry accounting for
42% of total production or $2.1 billion, a staggering 15% increase over 2005/06.

Foreign location production dropped by 14% from 2005/06 as Canada felt the effects of a
strong domestic currency and increased competition to attract Hollywood production.
At $1.4 billion, it is the second largest segment of the production industry accounting for
29% of total production.

Canadian theatrical film production was down by 149% to $282 million after staging a
significant recovery in 2005/06. This sector accounted for 6% of total production.

Real GDP in the motion picture, video production, distribution and post production
industry grew by an average annual rate of 1.5% between 1998 and 2006, trailing the all
industries average of 3.4%.

Film and television production generated 126,900 full-time equivalent jobs (FTEs) in
Canada in 2006/07, including 48,800 direct jobs (directly involved in the production
industry) and 78,100 indirect jobs (other industries servicing the production industry).

Average annual growth of jobs in the motion picture and video sectors was 2.0% between
1998-2005, just behind the all industries growth of 2.1% for the same period.

The export value of film and television production in Canada totaled $1.7billion in
2006/07 - a drop of 14% from 2005/06. Export value includes:
0 Foreign presales and distribution advances for all CAVCO-certified projects
0 Estimates of presales and distribution advances for non-CAVCO-certified
productions
0 Total value of foreign location production in Canada, even when copyright is held
by a foreign entity

The export value of Canadian theatrical films dropped $56 million in 2006/07 to $19
million.

The export value of Canadian television programs increased by 9%, or $16 million, to a
total of $230 million, reversing a trend of six consecutive annual declines.

Canadian production (CAVCO-certified film and television and CRTC-certified television
productions) jumped 11% to $2.4 billion in 2006/07, largely due to a sharp increase in
Canadian television production.



A English-language production rose 13% to $1.7 billion while French-language production
incre



